
2021 Jurnal Pemberdayaan: Publikasi Hasil Pengabdian Kepada Masyarakat 

Vol. 5., No. 3, December 2021, pp. 197-204 ISSN 1978-0524 (print) | 2528-6374 (online) 

 

Syah Amelia Manggala Putri a,1,* 

a Universitas Muhammadiyah Yogyakarta, Indonesia  
1 manggalaputri89@gmail.com *  

* Corresponding Author 

 

Yogyakarta is known as a city center of education, cultural center as well as 
a tourist destination by both domestic and international tourists. This 
condition really supports the development of a home-based culinary business, 
especially catering. Al Maidah Catering is a home-based business managed 
by the millennial generation with good and stable development. The problems 
faced in the development of Al Maidah Catering home business are the 
absence of recording financial statements and the absence of an effective and 
efficient marketing strategy implementation. The absence of recording 
financial reports and marketing management cause the performance of Al 
Maidah Catreing's home business being less optimal. The purpose of this 
service is to provide solutions to these problems by conducting training and 
assistance in recording financial reports as well as marketing management 
training and assistance. The result of this training is that partners have been 
able to record simple financial reports and apply marketing management 
which has a positive effect on increasing sales, by carrying out online 
marketing strategies for Al Maidah Catering's home business through IG Ads 
which are proven to be effective and efficient 
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Table 1.  Financial Overview of Al Maidah Catering in 2015 

Segment Description 
 Sales per 

month 

 HPP   Cost Net profit 

 Rp  %  Rp  %  Rp  % 

Event 

Consumption of 

seminars, public 
lectures, etc. 

16,000,000    9,600,000  60%  1,600,000  10%  4,800,000  30% 

Coass 

Provides Doctor 

Coass lunch at 

AMC Hospital  
Yogyakarta 

  9,000,000    5,400,000  60%     900,000  10%  2,700,000  30% 

Catering 

Harian 

Providing lunch to 

the student 

boarding house 

  5,000,000    3,000,000  60%     500,000  10%  1,500,000  30% 

TOTAL  30,000,000  18,000,000  60%  3,000,000  10%  9,000,000  30% 

 

Table 2.  Financial Overview of Al Maidah Catering in 2016 

Segment Description 
 Sales per 

month 

 HPP   Cost   Net profit 

 Rp  %  Rp  %  Rp  % 

Event 

Consumption of 

seminars, public 

lectures, etc 

20,000,000  12,000,000  60% 2,000,000  10%  6,000,000  30% 

Tourism 

Consumption of 

tourists around 

DI Yogyakarta 

 5,000,000   3,000,000  60%   500,000  10%  1,500,000  30% 

Buffet 
Weddings, 

Thanksgiving, 

Recitations, etc 

 7,500,000    4,500,000  60%   750,000  10%  2,250,000  30% 

Aqiqah Aqiqah Packages  6,000,000    3,600,000  60%   600,000  10%  1,800,000  30% 

TOTAL  38,500,000   23,100,000  60% 3,850,000  10% 11,550,000  30% 
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2. Method 

 

 
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 

 

 

 

The activities are carried out 

with details as follows Table 3.
Table 3.  Implementation of Activities 

Time 
Details of 

activities 
Description 

Time 

Allocation 
Speaker Partner 

Tuesday, 7 

July 2020 

Financial 

report 

recording 

training 

This training provides insight of 

the way to record applicable and 

comprehensive Financial 

Statements 

60 Minutes 

Julia 

Noermawati, 

S.E., M.S.I 

Mr. Arif and 
Mrs. Ajeng as 

the owners of 

Al Maidah 

Catering 

Wednesday, 

July 8, 
2020 

Effective 

and 

efficient 

marketing 
strategy 

training 

This training provides insight into 

the implementation of effective 
and efficient marketing 

management in accordance with 

the nature of the business being 
run. One of the marketing 

strategies provided by the 

assistance is marketing products 

through Instagram Ads (IG Ads). 

60 Minutes 

Syah Amelia 

Manggala 

Putri, S.EI., 
M.E.I 

 

3. Results and Discussion 

3.1. Financial Records Training 

1) Formulation of Training Materials  
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2) Evaluation of the Training 

Fig. 1.  Financial report recording training activities 

3.2. Training of effective and efficient marketing strategy  

1) Formulation of Training Materials    

2) Evaluation of the Training 

3.3. Purchase of grant equipment 

Fig. 2. Display of Marketing in IG Ads 
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Fig. 3.  Submission of Grant Equipment 

4. Conclusion 
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