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ABSTRACT

This research paper discusses the subject of "advertising discourse
language, its structural and semantic characteristics: television
advertising as amodel". The objectives of this paper focus on defining
the concept of advertising discourse, studying its structural and
semantic characteristics. The axes of this paper are: the concept of
advertising discourse, the components of the advertising process and
its types and statistics, and TV advertising discourse: its structural
and semantic characteristics. With regard to the methodology, the
descriptive-analytical approach will be adopted for an advertising
body taken from Moroccan TV channels.

This is an open access article under the CC-BY-SA license.
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