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1. Introduction  

In the increasingly complex social dynamics of modern society marked by the rapid acceleration 

of information flow, the role of communication has profoundly expanded in meaning. 

Communication studies are no longer confined to the mere transmission of messages between 

communicators and recipients; somewhat, the discipline has evolved to encompass analyses of 

social, cultural, and even spiritual structures within society (Craig, 1999). Within this framework, 

the transformation of religious communication knowledge among Buddhist religious instructors in 
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Bandar Lampung emerges as a highly relevant and significant area of inquiry, both from academic 

and practical standpoints. This transformation concerns how these instructors adapt traditional 

communication models into more contextual, humanistic, and digital approaches that align with the 

demands of contemporary society. 

Indonesia's pluralistic society necessitates communication approaches that are not 

unidirectional or dogmatic. Interactional and transactional communication models emphasize that 

communication is a reciprocal process involving creating meaning between communicators and 

communicants (West & Turner, 2019). In religious instruction, communication serves as a medium 

for conveying religious values and a tool for cultivating emotional and spiritual connections 

between instructors and the community. It is reinforced by Berger & Luckmann (1966)  theory of 

the social construction of reality, which posits that social reality is formed through communicative 

processes. 

Within religious communication, transformation occurs in the message content and the methods 

and media employed for delivery. In the digital age, Buddhist instructors must master 

communication technologies to disseminate information and foster virtual communities. Social 

media, instant messaging applications, and video platforms have become essential channels in 

religious outreach. This phenomenon aligns with the theory of mediatization (Hjarvard, 2008), 

which asserts that the logic of mass and digital media increasingly mediates religion. As religious 

communicators, instructors are thus expected to possess not only theological competence but also 

advanced media literacy to engage their audiences effectively. 

Empirical data indicate that most Buddhist religious instructors in Bandar Lampung have 

embraced communication technologies such as WhatsApp, Facebook, and Zoom to disseminate 

teachings. As many as 78% of interviewed instructors reported regularly using social media to 

share religious content, including Dhamma quotations, online meditation sessions, and spiritual 

discussions (Santoso, 2023). This evidences a significant transformation of knowledge within 

religious communication, wherein digital competency becomes an inseparable component of the 

religious instructor's role. 

Nevertheless, the utilization of technology in religious communication also presents inherent 

challenges. Instructors must ensure the authenticity of religious messages within digital spaces 

saturated with superficial content and misinformation. In this regard, the principle of ethical 

communication is grounded in Buddhist precepts such as samma vaca (right speech) and becomes 

a foundational pillar. As Liliweri (2016) emphasized, effective communication must account for 

cultural context, values, and prevailing norms. 

A Buddhist perspective on communication provides a philosophical foundation for 

understanding this transformation, the Buddha's teachings position communication as an ethical 

and spiritual practice. The Noble Eightfold Path (Ariya Atthangika Magga) offers a framework for 

ideal communication, mainly through components such as samma vaca (right speech), samma 

sankappa (right intention), and samma ajiva (right livelihood) (Skilling, 2024). In the Subhasita 

Sutta and Sigalovada Sutta, the Buddha underscores the importance of truthful, gentle, non-divisive, 

and meaningful speech (Lama, 2005). This principle is further elaborated in the Ambalatthika 

Rahulovada Sutta (Majjhima Nikaya 61), which advocates for mindful communication before, 

during, and after speech (Naṇamoli & Bodhi, 1995). Communication devoid of mindfulness can 

result in distorted meanings and unproductive emotional outcomes. This aligns with contemplative 

communication theory (O’Beirne et al., 2018), which integrates Eastern spirituality with Western 

interpersonal communication practices. 
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The convergence of digital transformation and social heterogeneity increasingly shapes 

religious communication in contemporary contexts. In Indonesia, studies on Buddhist 

communication remain limited, particularly within the framework of communication science. This 

research focuses on Bandar Lampung, a multicultural urban environment where Buddhist 

communities consist of adherents from diverse ethnic, educational, and socioeconomic 

backgrounds. Using intercultural communication theory Gunaratne (2015) as an analytical lens, 

this study investigates how Buddhist instructors adjust their communicative strategies to 

accommodate such diversity. The instructors' capacity to deliver teachings meaningfully is 

enhanced through empathic, participatory, dialogic, culturally responsive, and audience-sensitive 

approaches. Furthermore, their effectiveness is closely linked to public speaking, interpersonal 

communication, and digital literacy training, as highlighted in prior studies (Iin Avitasari et al., 

2023; Selyna et al., 2022; Wibawa et al., 2024). Additional research by Hamidah & Dungcik (2024) 

emphasizes the importance of digital fluency in religious dissemination, while Medina et al., (2023) 

demonstrate that audience-tailored approaches increase engagement and comprehension in 

multireligious settings. 

What distinguishes this study from previous research is its explicit focus on how Buddhist 

religious communication in Indonesia is being transformed through the interplay of intercultural 

awareness and digital adaptation. While earlier scholarship, such as that by Muchtar & Ritchey 

(2014) has addressed Islamic digital preaching strategies, and Saepullah et al., (2020) explored 

Christian communication ethics in pluralistic contexts, little attention has been given to Buddhist 

instructors and their communicative responses to diversity and technology. This study fills that gap 

by situating Buddhist communicators within a framework that accounts for multicultural 

complexity and technological change. This dual focus addresses a notable void in Indonesian 

communication studies by revealing how communication strategies are actively reshaped to 

resonate with diverse audiences and mediated environments. As such, the study contributes 

original insights by integrating empirical observation with theoretical perspectives from 

intercultural communication, digital media, and religious studies.  

Therefore, this research is urgent and timely given the increasing complexity of religious 

communication in Indonesia's multicultural society and the current lack of scholarly attention 

toward Buddhist communication practices. By focusing on the lived experiences of Buddhist 

instructors in Bandar Lampung, a city marked by diversity and digital connectivity, this study offers 

a novel contribution to the field. It provides empirical evidence and theoretical insights that bridge 

digital media, intercultural awareness, and spiritual values. The findings are expected to enrich 

religious communication studies and inform the design of practical training programs that enhance 

the communicative competencies of religious educators in the digital age. 

It offers a foundation for future comparative and interdisciplinary research, expanding the 

boundaries of religious communication scholarship in Southeast Asia. From a broader theoretical 

perspective, this study is grounded in the interpretive paradigm of communication studies, which 

views communication as a process of shared meaning-making (Littlejohn et al., 2012). Within this 

framework, religious communication co-creates spiritual meaning that aligns with the audience's 

needs and lived realities. Thus, the effectiveness of religious communication is not merely 

measured by the extent to which a message is delivered but by how deeply the message is 

understood, internalized, and capable of awakening spiritual awareness. 

Based on the abovementioned context, this study aims to explore the transformation process of 

knowledge of religious communication among Buddhist instructors in Bandar Lampung. The core 

focus lies in examining how these instructors adapt communicative methods, leverage technology, 
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and integrate Buddhist values into their religious engagement practices. This research aspires to 

offer theoretical contributions to religious communication and practical insights for enhancing the 

capacity of religious instructors to respond to contemporary challenges. 

 

2. Theoretical Framework 

In examining the transformation of religious communication knowledge among Buddhist 

religious instructors in Bandar Lampung, a multidisciplinary approach is essential to understand 

this complex context comprehensively. Literature from communication studies, religious studies, 

and human resource development forms the theoretical foundation of this study. The primary focus 

is on religious communication, knowledge transformation, and the roles of education and 

technology in enhancing the effectiveness of Buddhist religious outreach. 

Digital Mediatization and Religion 

The digital mediatization of religion has not only altered the modalities through which religious 

messages are disseminated but also redefined the structure of religious authority and community. 

Instructors no longer operate solely within temple walls but also as digital facilitators navigating 

algorithmic spaces. As Radde-Antweiler & Zeiler (2018) suggest, this shift challenges traditional 

hierarchies and introduces new participatory forms of engagement. Moreover, instructors must 

negotiate the ethical implications of digital presence, such as privacy, attention economy, and 

misinformation. Chuang & Chen (2003) and Gunaratne (2015) argue that Buddhist principles can 

provide an ethical compass for these challenges. Therefore, religious actors must be digitally 

literate, critically aware, and spiritually grounded. Lertsuwan et al., (2023) stress that the 

effectiveness of digital instruction hinges not only on technological familiarity but also on the ability 

to humanize digital interaction, an essential capacity for religious communicators aiming to 

maintain relational depth in online contexts. 

Ethical Communication: in Buddhist Perspective 

In Buddhism, ethical communication is foundational to spiritual development and social 

harmony. It is deeply tied to the Noble Eightfold Path, particularly through the practice of right 

speech (samma vaca), which prohibits lies, divisive talk, and harsh speech. Thich (2013) 

emphasizes that mindfulness in communication fosters empathy and diminishes conflict, values 

essential in multiethnic and multireligious societies like Indonesia. Black (2005) and Chuang 

(2002) further assert that Buddhist ethics are a valuable alternative to utilitarian and deontological 

frameworks in Western traditions. This ethical grounding manifests within instructional contexts 

in how teachers frame religious discourse, prioritizing clarity, compassion, and sincerity. Such 

communication fosters inclusivity and mutual respect in pluralistic settings, where audiences may 

hold varying interpretations and experiences. This reinforces Gunaratne (2007) call for a systems-

oriented, culturally embedded understanding of communication ethics that considers 

interconnectedness, intention, and consequence, core tenets of Buddhist doctrine (Jackson & 

Tamuke, 2021; Khan et al., 2024). 

The Role of Instructor Education and Institutional Support 

The role of education in shaping competent and ethical religious communicators cannot be 

overstated. Formal training enables instructors to internalize doctrinal knowledge and develop 

transferable skills in public speaking, pedagogical strategy, and digital engagement. Burmansah 

(2025) notes that institutional commitment to holistic training increases instructor motivation and 

community trust. Furthermore, Homsombat et al., (2021) highlights the necessity of integrating 

Buddhist values into contemporary teaching methodologies, ensuring spiritual authenticity in 
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delivery. Meluch et al., (2022) argue that instructors risk losing relevance in increasingly tech-

mediated environments without adequate digital literacy. Beyond technical competencies, 

education must also nurture moral and emotional intelligence qualities that support resilience, 

empathy, and social sensitivity. The Academic Promotion and Registration Office (2014) 

recommends adaptive curricula that address evolving social dynamics and learning needs. As 

Buddhist instructors serve diverse and sometimes underserved populations, their ability to 

contextualize teachings and embody moral exemplarity is contingent on sustained institutional 

support and strategic professional development. 

3. Method  

This study employs a qualitative approach with a single case study method to explore the 

transformation of religious communication knowledge among Buddhist religious instructors in 

Bandar Lampung. A qualitative approach is selected as it facilitates a comprehensive understanding 

of the social dynamics and religious communication practices within a complex cultural and local 

context. The single case study design is deemed appropriate, as the research focuses on a specific 

phenomenon within a particular social environment (Chisari et al., 2022; Loeys & Rodenburg, 

2022). 

Within this framework, the paradigm of communication studies serves as the analytical 

foundation to examine how instructors and their audiences construct, convey, and interpret 

religious messages. According to Sugiyono (2023), qualitative research is employed to understand 

social reality through natural interaction processes from the participants' perspectives. Meanwhile, 

Chisari et al., (2022) asserts that a single case study is especially suitable when researchers seek to 

answer "how" and "why" questions within real-life contexts.  

Data collection techniques include in-depth interviews, participant observation, and 

documentation. Informants were selected purposively and consisted of five actively engaged 

Buddhist instructors in the Bandar Lampung area. The data were analyzed using pattern matching 

by Robert Yin (2018), which is case study planning, case identification, data collection preparation, 

data collection, data analysis, and preparation of case study reports (Loeys & Rodenburg, 2022). 

This study involved ten Buddhist religious instructors in Bandar Lampung City under the 

coordination of the Ministry of Religious Affairs. The informants were selected purposively based 

on their active roles in conducting religious communication and guidance across various temples 

(viharas) in the city. The selection aimed to capture multiple educational backgrounds and religious 

communication experiences. The characteristics of the informants are detailed in the table below. 

As seen in Table 1 presents the profiles of the ten key informants in this study, comprising 

Buddhist counsellors and instructors in Bandar Lampung City. The informants were selected 

purposively based on their active involvement in religious communication activities at various 

monasteries in the city. Their educational backgrounds are diverse, ranging from junior high school 

to higher education, encompassing both Buddhist and non-religious fields. Only three of the ten 

informants (30%) have a formal educational background in Buddhist Religious Education, while 

the rest come from general disciplines such as economics and law, or have not even completed 

higher education. This diversity of backgrounds reflects variations in theological capacity and 

communication skills between individuals, which is one of the main focuses in the analysis of the 

transformation of religious communication knowledge. 

As seen in Fig. 1, presents the research methodology development flowchart in the form of a 

conceptual diagram depicting the main stages in this single-case study design. The diagram 

illustrates the relationship between case study planning, case identification, data collection 

preparation, in-depth interviews and participant observation, and data analysis and reporting. The 



 COMMICAST: Vol. 6, No. 2, September 2025, pp. 187-202         

192                                                                                               https://doi.org/10.12928/commicast.v6i2.12986   

entire process follows Robert Yin's six-step analytical procedure, which is used to ensure validity 

and accuracy in qualitative data interpretation. This flowchart also integrates the foundations of 

Buddhist communication theory as a conceptual framework in addressing the educational diversity 

of informants and the dynamics of religious communication in a multicultural urban society like 

Bandar Lampung. Thus, the diagram serves as a visual guideline that summarizes the 

methodological logic from problem formulation to thematic analysis.  

The conceptual flowchart outlines a qualitative single case study exploring the transformation 

of religious communication knowledge among Buddhist instructors in Bandar Lampung. A 

preliminary field study identified ten Buddhist instructors registered under the Ministry of 

Religious Affairs as the study's key informants. These instructors, spread across various viharas in 

the city, exhibit diverse educational qualifications, only 30% possess a degree in Buddhist Studies, 

while 70% come from general academic or secondary education backgrounds. This imbalance 

suggests significant disparities in instructors' religious literacy, doctrinal competence, and 

communicative capacity. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 1.  Research Methods Development Flow Chart  
Source: Research Methodology Development 
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Table 1. Characteristics of the Research Informants 

No. 
Informant 

Code 
Name Education Background 

Assigned Work Place in 
Buddhist Temples 

1 P1 Ernawati 
Bachelor’s in Buddhist 
Religious Education 

Vihara Suvanadipa 

2 P2 Meifa Junior High School ViharaBoddhisatva 

3 P3 Krisna Premadasa Senior High School Vhara Virya Paramita 

4 P4 Paulus Petrus Bachelor’s in Economics 
Vhara Amurwa Bhumi 
Graha 

5 P5 
Virya Parama Siau 
Winatha Bodhi 

Bachelor’s in Economics Vhara Thay Hin Bio 

6 P6 Oh Alfian Senior High School Vihara Vimala Kirti 

7 P7 Tri Santi 
Bachelor’s in Buddhist 
Religious Education 

Vihara Nagasena 

8 P8 Sjamsul Vocational High School Vihara Suci Mulya 

9 P9 Lenny Alloey Bachelor’s in Law Vihāra Dhamma Citra 

10 P10 Supriyadi 
Bachelor’s in Buddhist 
Religious Education 

ASN Penyuluh Kota Bandar 
Lampung 

Source: Field Research Data Management 
 

The research design incorporates purposive and snowball sampling to select participants 

actively engaged in religious communication. The study investigates multiple dimensions: how 

instructors transform religious communication, their needs for training and certification, the role 

of technological frameworks in teaching dissemination, their public speaking and interpersonal 

communication skills, ethical-spiritual awareness, and levels of motivation influenced by 

institutional recognition. Data collection employs in-depth interviews, observation, and 

documentation, while data analysis follows Yin’s six-step analytic procedures, facilitating 

structured interpretation. The flowchart links these methodological components to the study’s 

theoretical foundations, emphasizing the role of Buddhist communication science in bridging 

educational gaps and enhancing the quality of religious instruction across diverse social settings. 

 

4. Result and Discussion 

Result 

This research used a qualitative single case study approach, focusing on five active Buddhist 

religious instructors in Bandar Lampung. Data were collected through participant observation, in-

depth interviews, and document analysis and analyzed using open, axial, and selective coding 

techniques. The objective was to identify and interpret the transformation of religious 

communication knowledge experienced by the instructors in the context of their outreach 

practices. 

Transformation of Communication 
Observations of four outreach activities, two conducted at local viharas and two held online, 

revealed a shift from traditional monologic sermons to more interactive, dialogical forms of 

engagement. The instructors employed simple language and visual aids such as PowerPoint slides 

and Dhamma videos. Digital platforms, including WhatsApp Groups and Zoom, were utilized to 

expand outreach and maintain consistent engagement with the community. Documentation of 

sermon materials and training modules indicated a curricular shift from dogmatic approaches to 

more contextual and reflective ones. Recent training modules incorporate media literacy, 

empathetic communication, and storytelling techniques rooted in Buddhist values. Observations 

and document analysis from 10 Buddhist religious instructors across vihāras in Bandar Lampung 
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show a clear transformation in how they communicate religious teachings. Instructors are shifting 

from traditional, one-way preaching to more interactive, practical, and digitally supported 

approaches. 

Most instructors now combine Dhamma talks with counseling, group discussions, and education 

sessions tailored to different age groups. The observed activities showed that the informants P1 

and P7 organized routine teachings and training for laypeople and children. Besides, the informants 

P2, P6, and P3 often used personal, one on one approaches to guide individuals and families. 

Meanwhile, the informants P4 and P9 worked more on structured sessions involving ethical 

discussions and collective prayer. Across sites, instructors also use PowerPoint, printed materials, 

and short Dhamma videos to make teachings more transparent and relatable. Their communication 

style has become more casual, using everyday language to engage audiences more effectively. 

Digital platforms are playing a key role. Instructors like informants P3 and P6 use WhatsApp 

groups to share daily Dhamma quotes. The informants P7 and P10 lead Zoom sessions and live-

stream teachings, while the informants P5 and P9 share Dhamma messages on Facebook and 

Instagram. Documentation from training modules shows a shift in the curriculum, from text-heavy 

and doctrinal to practical content, including storytelling, digital literacy, and empathetic 

communication. These are aligned with Buddhist values such as samma vaca (right speech), mettā 

(loving-kindness), and karuṇa (compassion). This transformation reflects better communication 

methods and a stronger connection between instructors and communities. It shows how religious 

communication is evolving to be more responsive, inclusive, and spiritually grounded in personal 

and collective practices. 

The Need for Training and Certification 
The findings indicate a consistent demand among Buddhist instructors for structured training 

and official certification to enhance their competencies and institutional legitimacy. All informants 

acknowledged the need for ongoing professional development. Open coding generated key sub-

themes, including routine training, competency standards, and formal recognition. Axial coding 

revealed a strong relationship between systematic training and increased public trust, directly 

affecting religious communication's impact and credibility. Informant P1 emphasized the 

significance of institutional acknowledgment: 

“If there were regular training programs and official certification from the government or 

Buddhist institutions, we would feel more valued and have a clear standard in our duties.”  

This response suggests that structured training not only strengthens skills but also affirms the 

professional status of instructors in the eyes of the public and their peers. Informant P6, added: 

“I often feel unsure whether what I teach is right or not. Training would help me feel more 

confident and ensure I don’t mislead people.”  

His reflection highlights how training addresses technical gaps and ethical anxieties, particularly 

among instructors without a formal theological education. Informant P9 stressed the need for 

consistency and clarity: 

“Right now, everyone teaches in their style. Training and certification would help unify 

the message and set standards so the public can trust what we say.” 

This insight underscores the broader institutional benefit of standardization: enhancing message 

consistency and ensuring doctrinal reliability across varying instructor backgrounds. Together, 

these testimonies affirm that training is not merely an optional enhancement but a structural 

necessity. It directly contributes to religious instructors' professionalization and reinforces 

Buddhist communication's integrity as a spiritual and public service. 
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The Need for The Role of Technology in Disseminating Teachings 
Integrating digital platforms into religious communication has become increasingly vital for 

Buddhist instructors, especially in urban and multicultural contexts like Bandar Lampung. Four 

instructors actively engage with WhatsApp, Facebook, and Instagram platforms to share Dhamma 

teachings and maintain community connections. Open coding surfaced key sub-themes, including 

social media adaptation, digital spiritual content, and online interaction. Axial coding further 

revealed that technological engagement extends the reach of religious messaging and improves 

interactivity and responsiveness, especially among younger practitioners. Informant P3, who 

serves at Vihara Virya Paramita, explained: 

⁠“I send daily Dhamma quotes through our community WhatsApp group. I also use 

Facebook Live for light talks since more people can join that way.”  

This reflects a strategic shift from traditional face-to-face instruction to hybrid communication, 

enabling wider accessibility and relevance in the digital age. Informant P6, with a strong presence 

in community events, noted: 

“Technology helps me stay connected with the youth. I often share reflections on 

Instagram Stories or short videos, and they respond more than in physical classes.” 

His approach exemplifies how multimedia content, particularly visual and short-form, is more 

effective in sustaining the attention of younger demographics and encouraging two-way 

interaction. Meanwhile, Informant P7 emphasized the role of intention in technological use: 

“For me, using social media is not just about presence. It’s about how to maintain 

mindfulness in what we post. The Dhamma must not be reduced to just slogans.” 

Her reflection introduces a spiritual-ethical dimension to technological adaptation, aligning with 

samma vayama (right effort) and samma sati (right mindfulness) in digital communication 

practices. These perspectives reveal that while technology is a powerful tool for Dhamma 

dissemination, its impact is shaped by the communicator’s ethical awareness, creativity, and 

audience sensitivity. Instructors who navigate these digital spaces skillfully extend their outreach 

and preserve the Dhamma's integrity within contemporary communicative forms.. 

Public Speaking and Interpersonal Communication Skills 
Public speaking and interpersonal communication emerged as crucial competencies among 

Buddhist religious instructors. All participants acknowledged the importance of delivering 

messages accurately and engaging audiences in meaningful and relatable ways. Open coding 

revealed key themes: confidence, message delivery ability, and effective interaction. Axial coding 

further linked these skills to the instructors’ perceived credibility and the degree of community 

participation in Dhamma-related activities. Informant P2 stated:  

“Good public speaking attracts people and helps them better understand what we teach. If we 

speak in a monotonous tone, people lose interest.” 

Her Perspective illustrates that delivery style is not merely performative but instrumental in 

sustaining doctrinal attention and receptivity. Informant P4 emphasized the need for accessible and 

empathetic language: 

“When we speak calmly, using accessible language, people feel more comfortable and 

become more open.”  
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This suggests that clarity and emotional intelligence are integral to public speaking, aligning 

with the Buddhist principle of samma vaca (right speech), which encourages gentle and timely 

speech. Informant P7 offered a pedagogical view: 

⁠“Public speaking is not just about being heard it’s about building connection. I always start 

by listening to what people need before I speak.” 

Her approach reflects yoniso manasikara (wise attention), reinforcing the dialogic nature of 

Buddhist instruction. Informant P10 connected communicative skill with spiritual embodiment: 

⁠“A good speaker is not just someone with a loud voice. It’s someone who speaks from inner 

calm, with compassion and clarity.”  

This illustrates the interdependence of internal cultivation and external delivery, a key aspect of 

Buddhist communication ethics, where vaca (speech) becomes a vehicle for transmitting 

knowledge and spiritual presence. Together, these testimonies reinforce the view that effective 

public speaking and interpersonal communication are not simply technical proficiencies but 

essential spiritual tools. They bridge the Dhamma with the lived experiences of diverse audiences 

and enhance the relational dimension of religious guidance. 

Ethical and Spiritual Awareness in Communication 
Ethical awareness emerged as a foundational element in instructor-community interactions, 

highlighting how Buddhist communication is deeply rooted in spiritual values rather than mere 

rhetorical strategy. Selective coding identified samma vaca (right speech), mettā (loving-kindness), 

and karuṇā (compassion) as recurring values that guide communicative conduct. Informant P5, 

shared: 

⁠“For me, communication is not just about technique but about intention and inner 

disposition. Every word we say must come from a place of compassion.” 

This statement affirms that communication is a moral act, inseparable from the speaker's ethical 

mindfulness. It reflects the integration of inner spiritual cultivation (bhavana) with outward verbal 

behavior, resonating with the Buddhist notion that speech must be both true and beneficial. 

Informant P2 offered a humble yet profound reflection: 

⁠“Even though I don’t know all the scriptures, I always try to speak kindly and avoid hurting 

others. That’s what the Dhamma means to me.”  

Here, ethical communication is framed not in academic terms but in lived moral consciousness. 

P2’s practice exemplifies sila (moral conduct) in everyday interaction, emphasizing relational 

harmony over doctrinal precision. Informant P9, added: 

“As someone not trained in religious schools, I see communication as a bridge. If we don’t ground 

our words in integrity and respect, the message will be lost.”  

This view introduces the metaphor of communication as a relational bridge, underscoring sacca 

(truthfulness) and hiri-ottappa (moral conscience and fear of wrongdoing) as core components of 

effective spiritual dialogue. These insights affirm the interpretation that religious communication 

functions not merely as information delivery but as a form of spiritual embodiment when imbued 

with ethical awareness. It becomes an intentional practice that reflects and reinforces Buddhist 

ethical ideals in community engagement. 
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Welfare and Recognition as Instructor Motivation 
The data reveal that recognition and welfare play a crucial role in shaping the motivation of 

Buddhist religious instructors in Bandar Lampung. Several informants expressed concerns over the 

lack of institutional support, impacting their enthusiasm and sense of professional legitimacy. Open 

coding produced themes such as institutional acknowledgment, instructor incentives, and personal 

motivation. Informant P2, who holds only a junior high school education, remarked: 

“Sometimes we work hard to reach out to communities, but we are not seen as important. 

If there were more recognition or incentives, we would be more motivated.”  

This sentiment was echoed by P6, who noted, ⁠“We work in the field, but sometimes it feels like 

we are invisible. If there were rewards or allowances, our enthusiasm would be higher.” These 

statements highlight how formal acknowledgment and material support can significantly enhance 

the drive and confidence of religious instructors. P8, who lacks a background in religious higher 

education, emphasized: 

“We are not graduates of religious institutions, so sometimes we’re unsure how to respond 

to questions from the community. I wish there were regular training sessions so we could 

feel more confident in explaining the Dhamma.” 

Meanwhile, informant P10, with formal training in Buddhist education, reflected more critically 

on the need for communicative renewal, ⁠“we can no longer rely on one-way preaching. People now 

seek dialogue, discussion, and a more humanistic approach. Communication must touch the heart, 

not just deliver doctrine.” These perspectives indicate that the transformation of religious 

communication is technical but also motivational and institutional. Their experiences resonate with 

the Buddhist principle of samma ajiva (right livelihood). It emphasizes a vocation rooted in ethical 

integrity and anavajja-sukha, or the happiness derived from a morally sound life. Recognition, 

therefore, becomes not just a bureaucratic matter but a spiritual and professional affirmation 

essential to sustaining the instructors’ roles. 

Thematic Summary 
Overall, findings indicate that the transformation of communication among Buddhist religious 

instructors occurs on three levels: (1)⁠ ⁠Technical, through the adoption of digital tools and enhanced 

speaking skills; (2) Conceptual, via a paradigm shift toward dialogical and contextual outreach 

methods; (3) Spiritual, through integrating core Buddhist values into communication practices. 

Selective coding reinforces the positioning of instructors as adaptive spiritual agents, capable of 

responding to evolving social, cultural, and technological landscapes, while remaining rooted in the 

ethical teachings of the Dhamma. 

Discussion 

This study reveals the evolving nature of religious communication among Buddhist instructors 

in Bandar Lampung. Based on observations, interviews, and documentation across ten vihāras, 

there is a clear shift from monologic preaching to dialogic, adaptive, and spiritually engaged 

practices. Instructors are no longer mere transmitters of doctrine but facilitators of reflective 

dialogue. Their communication methods now incorporate visual media, personal interaction, digital 

platforms, and narrative strategies rooted in Buddhist values such as samma vaca, metta, and 

karuṇa. 

This transformation aligns with Mezirow’s transformational learning theory. It is supported by 

findings from Nurdin et al., (2024) and Gautama et al., (2024), which underscore the role of 

reflection and adaptability in religious instruction. Instructors who apply participatory strategies 
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build stronger community engagement, especially when communication is tailored to different 

socio-cultural contexts. Technological adaptation emerged as a key trend, where instructors use 

WhatsApp, Zoom, and Facebook Live to reach digitally native audiences. These findings support 

Hjarvard (2008) theory of mediatization and Campbell & Tsuria (2021) observations on digital 

religion. Compared to instructors in other regions or faiths, those in Bandar Lampung demonstrate 

higher levels of personalization and ethical adaptation, though often with limited institutional 

support. 

The lack of standardized training and certification remains a critical concern. Homsombat et al., 

(2021), this study finds that uneven communication competencies reflect the absence of structured 

professional development. The result is a gap in message consistency, public trust, and instructional 

confidence, particularly for instructors without religious academic backgrounds. Public speaking 

and interpersonal communication are foundational skills observed across all field settings. Delivery 

style, clarity, and emotional resonance significantly influenced audience retention and response, 

supporting the frameworks presented by (Campbell & Tsuria, 2021; Edelglass, 2013; Keohane & 

Lane, 2014). These skills, however, were not uniformly developed, pointing again to the need for 

formalized communication competency frameworks. 

The instructors' ethical and spiritual awareness is at the core of these changes. For many, 

teaching Dhamma is not just an act of speech but mindfulness and moral responsibility. These lived 

practices reflect Chuang (2002) framing of Buddhist communication as ethically intentional and 

reinforce Black (2005) view that communication must be aligned with internal cultivation. The 

issue of recognition and welfare emerged as a key motivational driver. Several informants 

expressed a need for institutional acknowledgment and material support. Their experiences affirm 

the Buddhist principle of samma ajiva and the conclusions of (Purnomo & Sukma, 2020; Yan et al., 

2024) who found that emotional security and systemic incentives directly impact long-term 

religious service. 

While the research provides deep insight into local communicative transformation, it remains 

geographically limited. Future studies should include comparative perspectives across religious 

groups or regions and adopt digital ethnographic methods to explore online religious engagement 

comprehensively. From these findings, several essential contributions emerge to the field of 

communication science. First, it is recommended that communication curricula, especially in 

intercultural and interpersonal communication integrate ethical and spiritual dimensions, 

reflecting the communicative practices of religious leaders. Second, communication studies should 

formally develop “religious communication” as a subfield, offering space for research at the 

intersection of doctrine, dialogue, and digital media. Third, the communication discipline must 

respond to the growing need for digital media literacy among religious communicators, especially 

in pluralistic societies like Indonesia. Fourth, interdisciplinary collaboration between 

communication and religious studies is critical to crafting training programs that combine doctrinal 

integrity with empathetic, dialogic delivery. Finally, institutions should consider developing a 

national competency index for religious communication, which can serve as the foundation for 

certification and continuing education, ultimately improving public trust and professional morale. 

In sum, Buddhist instructors in this study embody a new model of religious communicators who 

are ethically grounded, digitally aware, and dialogically engaged. Their transformation signals an 

emergent paradigm in religious communication: one where wisdom is preached and co-created in 

a shared relational space. This study offers a compelling case for expanding religious 

communication studies and reaffirming communication as a spiritual and civic practice. 

https://doi.org/10.12928/commicast.v6i2.12986
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5. Conclusion  

This study explored the transformation of religious communication among Buddhist instructors 

in Bandar Lampung, revealing a significant shift from traditional, monologic preaching toward 

participatory, dialogical, and technologically integrated practices. Instructors no longer act solely 

as conveyors of doctrine but emerge as facilitators of spiritual dialogue grounded in Buddhist ethics 

such as samma vaca, metta, and karuṇa. Their evolving roles reflect a more profound 

epistemological shift in the meaning and method of religious instruction, emphasizing emotional 

connection, ethical integrity, and adaptive pedagogy in both physical and digital settings. The 

findings also demonstrate how digital tools, including WhatsApp, Zoom, and social media platforms, 

sustain spiritual interaction and extend the reach of Buddhist teachings. Yet, many instructors lack 

access to structured training, formal certification, and institutional recognition, leading to 

inconsistent communication quality and uncertainty in public engagement.  

Despite these strengths, the study’s scope was limited to one religious group in a single city, and 

access to private online practices remained restricted. This research contributes to the growing 

discourse on communication and religion by highlighting the intersection of digital culture, ethical 

speech, and community-based engagement. It calls for academic programs in communication to 

include religious and moral dimensions of discourse and to recognize religious instructors as 

strategic communicators. On a practical level, institutions and policymakers must support the 

development of competency-based training and recognition frameworks to enhance the 

professionalism, credibility, and well-being of religious communicators. Finally, this study opens a 

path for cross-religious and transregional comparisons of Southeast Asia's digital mediatization of 

spiritual teachings. As religious communication evolves, so must our scholarly frameworks, rooted 

in theory and the lived, ethical, and relational realities of faith communities navigating the modern 

world. 
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